


Horowitz Associates, Inc.  Market Research and Consulting 
Purchase Agreement for Total Package of 2009 Research Studies 
Package price reflects about 20% off the regular study prices!   

Study Regular Price Package Price Publication Date 

FOCUS: Broadband/Mobile Video $3,500 February, 2009 

State of Cable and Broadband 2009 $12,000 January, 2009 

State of Cable and Broadband Urban 
Markets 2009 $12,000 March, 2009 

FOCUS: Latino 2009 $5,500 May, 2009 

State of Digital and Interactive Television 
2009 $12,000 July, 2009 

FOCUS: African American 2009 $5,500 July, 2009 

FOCUS: DVR $3,000 September, 2009 

FOCUS: On Demand $3,000 September, 2009 

FOCUS: HDTV $3,000 September, 2009 

Broadband Content and Services 2009 $9,500 November, 2009 

Total Regular Price: $69,000 

Purchase all studies listed here 
for a package price of 
$56,000.00 
 
 
 

 

 Your Price: $56,000  



Horowitz Associates, Inc.  Market Research and Consulting 
Purchase Agreement for Upfront/Custom Package of 2009 Research Studies 
Upfront pricing is over 10% off the regular study prices 
 

Select 
Your 

Studies  
Study Regular 

Price 
Early 
Bird 
Price 

Custom 
Package 

Price 
Package Price Publication Date 

 FOCUS: Broadband/ Mobile Video $3,500 $3,150 $3,000 February, 2009 

 State of Cable and Broadband 2009 $12,000 $10,800 $9,600 January, 2009 

 State of Cable and Broadband 
Urban Markets 2009 $12,000 $10,800 $9,600 March, 2009 

 FOCUS: Latino 2009 $5,500 $4,950 $4,800 May, 2009 

 State of Digital and Interactive 
Television 2009 $12,000 $10,800 $9,600 July, 2009 

 FOCUS: African American 2009 $5,500 $4,950 $4,800 July, 2009 

 FOCUS: DVR $3,000 $2,700 $2,600 September, 2009 

 FOCUS: On Demand $3,000 $2,700 $2,600 September, 2009 

 FOCUS: HDTV $3,000 $2,700 $2,600 September, 2009 

 Broadband Content and Services 
2009 $9,500 $8,550 $8,000 November, 2009 

Total Regular Price: $69,000 

Get the Early Bird 
Price for each study 
purchased upfront.  
 
Or, purchase 3 or 
more studies now, 
and get the custom 
package price. 

 

Horowitz Associates, Inc. Market Research & Consulting   1971 Palmer Avenue, Larchmont, NY 10328 
Adriana Waterston:  914-834-5999   adrianaw@horowitzassociates.com 

mailto:adrianaw@horowitzassociates.com


 
Horowitz Associates, Inc.  Market Research and Consulting 
Purchase Agreement for Package of 2009 Research Studies 
 

    Instructions: 
 
Please complete authorization form and return via fax (914)-834 5998 or via email 
(adrianaw@horowitzassociates.com ).  Thank you for your order. 
 
                 I am ordering the full package of Horowitz syndicated studies for 2009 at a package price of $56,000. 
 
                 I am ordering a custom package of Horowitz syndicated studies for 2009 (please check off the studies you are 
                selecting from the page titled “Purchase Agreement for Upfront/Custom Package of 2009 Research Studies”  
                and fax back with this form).                                                                     
 

AUTHORIZATION 
Company:  

Contact:  

Title:  

Address:  

Phone:  

Email:  

Authorized By (If other than  
contact, above): 

 

Signature:  

mailto:adrianaw@horowitzassociates.com


Horowitz Associates, Inc.  Market Research and Consulting:  
Descriptions of Syndicated Studies and In-Depth Reports 

 
 
National Market Study Series: 

SYNDICATED STUDY State of Cable and Broadbandtm:  Since 1993, the national 
State of Cable survey has tracked the service, programming and technology attitudes 
and behavior of cable subscribers, satellite subscribers and non-subscribers. This is 
THE definitive study about consumers and the pay TV business, often imitated and 
never replicated. Cable networks, cable and satellite providers, telecom companies 
and now, in the new, digital environment, local broadcasters are all key, competitive 
players in the business of delivering television and other digital video services to the 
home.  New to the 2009 edition: The impact of the difficult economy on consumers’ 
attitudes and behaviors towards home entertainment as well as the marketing impact 
of bundling and pricing strategies.  This annual study is a "must read," providing 
tracking and analysis of current and emerging issues and trends in the delivery of 
programming and technology to the home. (Publication: January) ($12,000; EBP 
$10,800) 
 
SYNDICATED STUDY State of Digital and Interactive Televisiontm : Channels, 
Services, and Market Potential: This study on the market for digital and interactive 
television services takes a detailed look at consumer awareness of and interest in 
interactive television and its potential to drive digital and satellite penetration to the 
next level. The survey of cable and satellite subscribers in markets where digital 
cable is available provides valuable tracking data on how the highly competitive 
market for digital and interactive services is developing.  Awareness, usage of and 
perceived value of advanced technologies such as HDTV, DVR, VOD and SVOD are 
measured in this state-of-the-industry study.  (Publication: July)  ($12,000; EBP 
$10,800) 
 
SYNDICATED STUDY Broadband Content and Servicestm: This study addresses 
some of the most pressing issues about consumers and their current usage of and 
demand for Broadband enabled content and services.  From the content provider’s 
perspective, this study will offer information on what kind of content various segments 
of online consumers are using, what content they want more of, and what they are 
willing to pay for premium broadband services, with a focus on branded television 
content online.  From the provider’s perspective the survey will delve into the 
branding and marketing of Broadband services.  Importantly, this year’s edition will 
cover one of today’s hottest topics—portable and cross-platform broadband video, 
including cell phones, iPods, PDAs, and PSPs to access broadband and video 
content on the go.  (Publication: October/November)  ($9,500; EBP $8,550) 



Horowitz Associates, Inc.  Market Research and Consulting:  
Descriptions of Syndicated Studies and In-Depth Reports 

 
 
Urban and Emerging Markets Study Series: 
 

SYNDICATED STUDY State of Cable and Broadband Urban Marketstm :  A Study 
of the New Urban Market for Cable Programming, Telecom, Internet and New 
Media among Urban Dwellers in the U.S.:  This report is a one-of-a-kind, 
comprehensive study of the market for old and new media in the urban marketplace.  
The annual study focuses on the New Urban Market, a cosmopolitan, ethnically and 
racially diverse, and globally connected market where more than one-third of 
Americans reside.  The study measures and tracks the market for cable 
programming, telecom, Internet, digital and interactive services and new media 
among multicultural urban dwellers in the United States. (Publication: March/April)  
($12,000; EBP $10,800) 
 
IN-DEPTH RESEARCH REPORT FOCUS: Latinotm: This study analyzes the 
attitudes, interest, and likely purchase behavior of English-oriented, Bilingual and 
Spanish-preferred Latino households for television programming, digital cable, 
advanced and interactive services, the Internet and high speed data services. The 
study provides key insights on demand for programming genres and specific new 
networks, demand for in-language and culturally relevant programming and interest 
and subscription to targeted programming tiers.  The study analyzes the important 
differences by subgroup (language use, U.S. born vs. foreign born, age, marital 
status, presence of children in the home, education, etc.) to help networks and 
operators best position themselves in the very competitive Latino space. (Publication: 
May) ($5,500; EBP $4,950) 
 
IN-DEPTH RESEARCH REPORT FOCUS: African Americatm: The African-
American community in the United States is not monolithic, it is culturally and 
economically diverse. In this highly competitive multichannel and increasingly digital 
environment, understanding the African-American market in all its complexity and 
potential will be essential for successful programming, marketing, acquisition and 
retention of these valuable customers. Following the model of our best-selling 
FOCUS: Latino report, this report will provide insight on the media-related 
preferences, habits and attitudes of Black/African Americans.  The report provides in-
depth analysis by age, sex, income, marital status, the presence of children in the 
household and by single heads of household. (Publication: July) ($5,500; EBP 
$4,950) 



Horowitz Associates, Inc.  Market Research and Consulting:  
Descriptions of Syndicated Studies and In-Depth Reports 

 
 

In-Depth Services Research Reports: 
 

IN-DEPTH RESEARCH REPORT FOCUS: Broadband/Mobile Video:  This study 
provides current penetration and usage data about mobile devices, with a special 
focus on the consumption of mobile video.  What content are people viewing while on 
the go, what broadband services do they access, and what else would they want to 
do if they could?  In this report, data are analyzed across various segments of mobile 
users, including by sex, age, income, race/ethnicity, preferred television genres and 
mobile providers to gain in-depth insights on how this rapidly evolving technology is 
changing. (Publication: February) ($3,500; EBP $3,150) 
 
IN-DEPTH RESEARCH REPORT FOCUS: DVR Who is doing what when it comes to 
using their DVR?  How satisfied are DVR users with their service? And how does 
DVR use vary depending on the kind of content that is being consumed? This report 
takes an in-depth look at the attitudes and behaviors of consumers that have and use 
the DVR.  The report will provide you with a clear picture of the impact of the DVR on 
linear TV viewing and commercial skipping by sex, age, income, race/ethnicity and 
the presence of children in the home, and by TV profiles including most often viewed 
television genres, favorite channels and cable/satellite/TiVo subscriptions. 
(Publication: September) ($3,000; EBP $2,700) 
 
IN-DEPTH RESEARCH REPORT FOCUS: On Demand:  This report analyzes the 
On-Demand viewing habits of various cohorts of consumers (by demographics—sex, 
age, income, race/ethnicity and the presence of children in the home— and TV 
profiles – most often viewed television genres, favorite channels and frequency of 
viewing on Demand) to learn who is consuming what kind of content On Demand, 
how this impacts linear, “real-time” viewing and how satisfied On Demand users are 
with their service.  (Publication: September) ($3,000; EBP $2,700) 
 
IN-DEPTH RESEARCH REPORT FOCUS: HDTV:  HDTV penetration is growing, 
and the number of channels available in HD is too.  Who has HD right now, and what 
are they doing with it?  How often do they watch in HD?  Where is it in their home?   
How satisfied are HD viewers with the service they have?  Finally, what kind of 
content “Must be HD?”  Data are analyzed by sex, age, income and race/ethnicity 
and by TV profiles including most often viewed television genres, favorite channels, 
number of HDTVs in the home and cable/satellite/TiVo subscriptions. (Publication: 
September) ($3,000; EBP $2,700) 




